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Over the years, we have developed a number of solutions 
that provide better ergonomics at the workplace – how to 
work in a “sustainable” way for a long, pain-free working life.
 For us, human “sustainability” is about avoiding 
unnecessary pain, which is linked to what we call social 
sustainability. We want everyone to be able to feel good  
at work.
 We also want to help reduce our climate impact on the 
planet and economise on its resources. How do we do that?

Can we produce sustainable technology 
products?
This is a question we ask ourselves every day. Is it possible? 
At first glance, it looks difficult, but because it’s difficult, it 

doesn’t mean we shouldn’t try. It won’t happen overnight, 
but we see through the work we’ve started that there’s a 
way. We can’t do everything ourselves; it must be done 
through a clear vision, collaboration and innovation.
 In order for us to be climate neutral by 2045, in 
accordance with Sweden’s goals, concentration and 
perseverance are required – and a collaboration between 
many actors. In this sustainability report, you can see how 
far we’ve come and where we’re heading.
 We believe that it is possible.

Mousetrapper develops new products to relieve and prevent pain that can 
occur when working long days in front of a computer. Our first Mousetrapper 
was launched back in 1994 – a pioneering solution for how a mouse can be 
adapted to minimise unnecessary strain on the shoulder, arm and hand that 
can arise from prolonged, low-intensity work.

As a company, we need to be able to combine development with long-term 
sustainability that has a positive impact on people and the environment. For us 
this means that, like everyone else in the supply chain, we must have reasonable 
working conditions and be proud of our products. Therefore, our goal is to keep 
all manufacturing in Europe and use only recycled/renewable materials and a 
science-based plan to reduce our carbon footprint.

Our mission is:

This is our mission

Mousetrapper’s mission is to prevent harm to 
people and the planet by delivering products 
that contribute to improved public health 
and the well-being of future generations.
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A climate report 
points both forwards 
and backwards
Heatwaves, floods, melting ice, destructive typhoons  
– we see daily signs of climate change. It’s happening 
here and now. This is where we can help to create a 
better future for our planet and future generations,  
and we at Mousetrapper want to contribute to this.  
 But to know how things are progressing, 
measurement is required. It is therefore important for 
us to draw up a climate report that shows what we 
have actually achieved, and at the same time can be 
reconciled with our objectives – what has gone well 
and what can be improved? This is an important issue 
for our entire organisation. This provides management 
with means of control and direction for the future, but 
success requires the support of all employees in order  
to achieve this. Everyone must aim in the same direction. 
 In this sustainability report, we report on the most 
important aspects of our climate-related work and  
other sustainability work in 2021.
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3 keys to sustainability
We are committed to doing what it takes for our planet to be a great place  
to live for generations to come. As a technology company, this is a challenge, 
and we are doing everything in our power to succeed. We have formulated 
how we want to contribute to social sustainability for people, ecological  
sustainability for our planet and economic sustainability for the company and 
the society in which we operate:

Prosperity  
– Mousetrapper and economic sustainability
Prosperity is partly about profitability – but it’s greater than 
that. It’s about creating good jobs; and prosperity is also 
required to be able to develop competitive products and to 
generate economic conditions for a stronger society.
 We also seek long-term partnerships with our business 
partners – based on openness and trust – where we can 
trust each other and together create healthy business.

The planet  
– Mousetrapper and ecological sustainability
We are working hard to ensure that the global temperature 
increase will stop at 1.5°C as agreed in the Paris Agreement. 
We have planet Earth – and we do what we can to take 
our share of responsibility for the climate. We do this by, 
among other things, constantly seeking new alternative 
materials, reducing energy consumption and creating 
products with a long service life.

People  
– Mousetrapper and social sustainability
We want to improve the quality of life of everyone affected 
by our activities by combating all forms of discrimination 
and promoting equality and equal opportunities for 
everyone. Good trade relations with, and working 
conditions at, our partner companies are also important. 
We want to offer an attractive work environment that 
promotes health, safety, competence and diversity. 

In order not to lose focus, a strategy that extends well into 
the future is required. We have three overarching sustainability 
challenges relating to the Climate, Resources and Sustainable 
Supply Chain. We have broken these down into four focus  
areas where we work with sustainable management and  
ecological, social and economic sustainability.
Sustainable management is a prerequisite, and there must be a genuine commitment that 
guarantees a long-term perspective. That’s why sustainability is perhaps our most important 
topic on the agenda. By integrating sustainability into all processes, we can realise sustainable 
development of new innovative solutions that provide the conditions for long-term profitability. 
We call it our three keys to sustainability, the overall map for how we navigate the company  
into the future.

A long-term strategy
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In Agenda 2030, the UN has formulated 17 global goals for  
sustainable development, known as Sustainable Development  
Goals (SDGs). The aim is to eradicate poverty, stop climate 
change and create peaceful and safe communities. 
Agenda 2030 is the world’s most ambitious plan so far to create sustainable development. 
The world’s leaders have pledged to achieve the global goals by 2030. All countries have thus 
assumed responsibility for creating a fairer, more sustainable and better world. The 17 goals 
provide each organisation, company and individual with guidelines on how they can contribute. 
Of these 17 goals, Mousetrapper is working on the following:

How we contribute to 
the UN’s climate goals

Good health and well-being
Goal 3 is about ensuring healthy lives and 
promoting well-being for everyone of all ages.

Gender equality
Goal 5 is about achieving gender equality and 
empowerment for all women and girls.

Good working conditions and 
economic growth
Goal 8 is about ensuring that all people have a 
job with good working conditions and promoting 
inclusive economic growth.

Sustainable industry, innovation and 
infrastructure
Goal 9 is about building resilient infrastructure, 
promoting inclusive industrialization and 
encouraging new innovations.

Sustainable consumption and production
Goal 12 is about ensuring structures that contribute 
to more sustainable consumption and production.

Fighting climate change
Goal 13 is about tackling one of the biggest 
challenges of our time, climate change.
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Now, for the first time, we can see how we are developing in relation to the 
previous year. We can see that in 2021 we: 
 » Caused emissions of 2,548 tonnes of CO2e. This is a decrease of 18% from 2020, which is 

positive. At the same time, we have seen that much of the difference can be attributed to better 
computational tools, which is positive. Having sharp tools gives you a better chance of really 
creating change. We believe it will help us to have even more reliable data for our next climate 
report. We understand that we’re moving into new territory and it will take some time to find the 
right methods and tools.  

 » We have also identified several new metrics that clearly show that we are heading in the right 
direction. A further improvement to better understand the results of different measures.

Sustainability training for increased 
engagement 
To succeed with our sustainability work, it is necessary that 
all employees understand what we do and why. That’s why 
everyone takes part in a sustainability training course.  
The sustainability strategy is the hub, but the heart of our 
work lies with our employees. Training and knowledge 
sharing on sustainability work is key to engaging our 
employees. Knowledge, understanding and drive – how  
we will succeed. 

Goal: 100% recycled plastic 
Work to only use recycled plastic in all products has 
exceeded expectations. The fear that it would not work in 
old tools has been replaced by a belief that it is not only 
possible in newly designed products. It looks like it works 
in most of our existing products.

Reducing our climate footprint with renewable 
energy 
We see that plastic production is a large part of our carbon 
footprint and we have therefore initiated a dialogue with 
our supplier about how we can reduce this by switching to 
renewable energy.

Production moved from Asia to Europe 
In line with our strategy of shortening transport routes, 
we have now decided to move the production of our 
forearm supports to Europe. It has also been shown
that our new supplier can rationalise away 0.5 kg of steel 
in the product, which is positive in many ways. 

Global shortage of recycled plastic 
We have had a challenge in gaining access to the volumes of 
recycled plastic required to increase the production of new 
products. The shortage in the global raw material chain has 
been a major problem, but it looks like we have managed to 
secure the material volumes we need for the near future.  
We are excited to see how this will affect our CO2 emissions 
next year. 

Life cycle assessment of products 
We have just started a project to analyse the entire life 
cycle of our products. Hopefully we can collaborate with 
the academy to produce an independent review.

New FSC-labelled packaging 
For some time now, we have been switching to packaging 
our products in simpler packaging that is only printed in 
one colour. We have now also switched to FSC-labelled 
corrugated cardboard (Forest Stewardship Council), 
which means that we know that the boxes are made of 
sustainable materials.

Fine-tuning of internal autumn training 
Work is currently under way to fine-tune the final details 
of this autumn’s internal sustainability training. We hope 
that this will provide a further boost in our commitment to 
sustainable operations.

Sustainability work in brief
Climate Report 2021 – our second climate report.
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There are lots of challenges ahead of us. Right now, 
we are focusing on three areas:

Component shortage initiates new solutions 
The world situation puts pressure on climate work for many. There is a shortage 
of components, and for us it’s specifically about semiconductors. It will take 
a while to resolve the problem, but it will also bring something positive. It is 
unusual for there to be something wrong with our circuit boards. If we can 
increase their reuse and have them returned when they are no longer in use, it 
would provide several positive benefits. Firstly, reducing dependence on new 
semiconductors, and secondly, reducing the climate footprint radically every 
time something is reused.

New circular business models bring new life 
This is related to the above. If we can find new solutions and collaborations 
that create circular models for our products, it would be extremely valuable. 
Replacing worn parts on old products can multiply the service life. If they can be 
reused instead of being thrown away, this would have major climate benefits. 
We are now working together with partners to find systems so that products 
can come back to us in a reasonable way in composite deliveries. Because one 
thing we know, our products are designed to last. If we can only find the forms 
to give them new life, there would be major climate benefits. 

Supplier mapping 
Work has begun on mapping our suppliers and their products’ impact on the 
climate. We have sent out a request for information regarding the declaration 
of environmental impact in accordance with the EPD (Environmental Product 
Declaration). What we can confirm is that very few have started to do this. So 
far, only one of the companies we contacted has returned with a declaration. 
Until now, it applies to our suppliers, but the goal is for it to apply to the entire 
supply chain, i.e. that all their subcontractors be involved. It will take time, but 
by building partnerships, we help each other to find new solutions. This has a 
positive impact that benefits us all, even though the beginning can be difficult.

Challenges we have 
accepted
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The diagram shows emissions of CO2e in tonnes 
for each segment. 

Overview of our  
Climate Report 2021

Capital goods 287,1

Waste management 5

Fuel and energy-related emissions 0

Electricity 0

Total 2547.6 tonnes    CO2e for 2021

Purchased goods and services 2088,3District heating 17

Company cars 15,1

All electricity is 100% renewable electricity from solar, wind and water.

No processes in our operations burn anything and we have no other fuel-related emissions.

Purchased outbound transport 27,5

Purchased inbound transport 27,7

Disposal of sold products 37,4

Commuting 42,5
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